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EXECUTIVE SUMMARY

This study is a part of the project “Matching
Diaspora Experts with Institutional Needs at
Home", which is implemented by Germin
with the support of the Deutsche
Gesellschaft fur Internationale Zusam-
menarbeit (GlZ). The project aims to
increase the engagement of diaspora pro-
fessionals in home countries, and create
opportunities for know-how and skills trans-
fer. The population of interest includes pro-
fessionals from different fields who are part
of the Kosovo and Albanian diaspora resid-
ing abroad, especially those from Germany.

The study aims to assess the perceptions
about circular migration and the profession-
al engagement of the Albanian Diaspora
professionals. Throughout the desk research,
the topic of emigration contextualized by
bringing a historical background of the evo-
lution of Albanian Diaspora, in particular,
that of Kosovo and Albania. This part ana-
lyzes how the different waves of migration
have influenced the creation of diaspora
communities and their strong ties with the
home countries - countries of origin. The
latter is evidenced not only by the historical
economic, political, and social contribution
but also by the readiness to develop circular
migration. Results from this report show that
a majority of respondents are ready and
committed to offering their contribution to
the country of origin.

The report also provides a detailed summary
of the key findings from the survey with 921
respondents of Albanian Diaspora on the

same topic, conducted in the second part of
January 2020. Findings from the survey are
presented in two main sections:

General Characteristics and Demograph-
ics of the Respondents, as well as their Edu-
cational and Professional Background; and

Perceptions on Diaspora Professional
Engagement; Potential Future Engagement
at the Countries of Origin; and Perceptions
on Germin'’s initiative and Future Commit-
ment.

5 recommendations are given for policy and
decision-makers and other stakeholders to
increase the engagement of the diaspora in
terms of circular migration:

Get to know the Albanian diaspora pro-
fessionals; map, listen and understand;

Empower the diaspora groups and orga-
nizations;

Develop a multi-functional platform that
connects diaspora professionals’ profiles
with the public and private sector in the
countries of origin;

Create space for engagement of diaspora
professionals in public institutions of Kosovo
and Albania, which face a lack of advanced
knowledge and skills in key sectors;

Improve the coordination between differ-
ent levels of governance and inter-state insti-
tutions, and increase the inclusiveness in the
diaspora engagement process.
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Introduction
éé

The term ‘diaspora professionals’ refers to
well-qualified and skilled people with a
migration background who wish to sup-
port their country of origin by putting
their expertise to good use

,as defined by the Centre for International
Migration and Development (CIM).! The pro-
fessional engagement project seeks to
create opportunities for knowledge and
skills transfer to local institutions and organi-
zations through short-term assignments
offered to diaspora professionals with the
purpose to positively affect the socio-eco-
nomic development of countries of origin.
In order to achieve these objectives, the proj-
ect consists of a research study which aims
to generate an overall understanding of the
perceptions of diaspora professionals for
potential engagement in their country of
origin and identify areas/sectors for engage-
ment of these professionals. Additionally, in
order to design a successful project and
achieve common goals, the survey aims to
gather the opinions of diaspora professions
towards this pilot initiative as well as their
recommendations for successful implemen-
tation.

This study uses a mixed methodology of
guantitative and qualitative measures to
assess the potential for the professional con-
tribution of diaspora in their home countries.
The quantitative part consists of a question-
naire administered online with 921 respon-
dents of Albanian Diaspora to gather infor-
mation about their experiences and percep-
tions towards potential professional engage-
ment in their countries of origin. In addition,
the project includes six in-depth interviews
conducted with diaspora professionals to
provide more information on the willingness
of diaspora to contribute and be engaged
with the home countries through circular
migration. The interviews provide more
insights into the challenges and obstacles
towards this engagement and future recom-
mendations that should be taken into con-
sideration from the home countries in estab-
lishing further cooperation with diaspora
professionals. The report summarizes the
findings from the study throughout the sub-
sections below provide a detailed summary
of the steps undertaken to complete this
research project.

"Diaspora Experts". Cimonline.De, 2020. https://www.cimonline.de/en/html/diaspora-experts.html.
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Background Information

Western Balkan countries have large diaspo-
ras with great potential; however, this poten-
tial has not been able to be fully explored
beyond remittances as financial support. In
this regard, not much has been done either
by civil society or the private sector. Lack of
experience, negative narratives about emi-
gration, and a one-side communication
approach are some of the main reasons that
impede the professional engagement of
diaspora communities with the countries of
origin. However, the diaspora's potential is
growing, and so is the interest of academia,
researchers, organizations, and institutions
towards exploring this potential. The latter is
important as it infuses discussions that
result in policy recommendations, strategies,
and practical solutions for diaspora engage-
ment.

é

Diaspora’s knowledge and skills transfer
are key in mitigating the negative effects
of brain drain and can help the country

move towards a knowledge-based society.

However, it is not always realistic to expect
diaspora members who have already built a
life abroad to return to the countries of
origin. As such, attracting diaspora experts to
engage professionally, requires a serious and
well-planned approach that preserves the
individual interests of the members while
achieving a bigger common goal.

To build and strengthen this partnership
with diaspora professionals, countries must
acquire knowledge about their diaspora, not
only in terms of numbers and countries of
residence (where they are) but also in terms
of their educational attainment and profes-
sional skills acquired abroad (what they can
offer). It is also important to establish a
mutual trust to fully engage diaspora profes-
sionals as true partners in the development
of their countries of origin through multiple
programs. Potential diaspora engagement
programs that focus on strengthening the
capacity of both government institutions
and diaspora communities to work with
Mmultiple stakeholders. Once these partner-
ships are established, different methods can
be used to mobilize, inspire, and engage the
diaspora in supporting the development of
their country of origin.

The potential of the diaspora to promote
development in their homeland has gained
significant interest in recent years. Studies
suggest that remittances are an important
contributor to the development of the home
countries of diaspora communities.2Howev-
er, the contribution of diaspora aside from
remittances extends to entrepreneurship,
business and investment in their home
countries, together with the capital, technol-
ogy, technical know-how, and market

2Markova, Eugenia (2010), "Effects of Migration on Sending Countries: lessons from Bulgaria," GreeSE - Hellenic Observatory Papers
on Greece and Southeast Europe 35, Hellenic Observatory, LSE. http://eprints.lse.ac.uk/28438/.
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knowledge3, as well as social remittances,
Mmeaning ideas, behaviors, identities, and
social capital that flow from receiving- to
sending-country communities.*

As a result, a more focused approach should
be put on the potential for growth and
development, particularly amongst develop-
ing countries as a result of the professional
expertise and the experience of their diaspo-
ra living in the developed countries. This con-
tribution apart from remittances can come
in the form of diaspora members providing
their know-how and skills transfer to stay
connected to their country of origin and
achieve a sense of self-fulfillment. As a result,
it is crucial to have a more in-depth insight
and conduct a needs assessment to identify
the best ways for attracting such coopera-
tion in the future between diaspora mem-
bers and home countries.

Over the last decades, the diaspora popula-
tion has almost tripled in the world, with
around 250 million people living outside of
their countries of origin®. For the countries of
origin, the main contribution from diaspora
communities has come in the form of remit-
tances which has increased the national
consumption and increased the Gross
Domestic Product (GDP) in home countries;
however, the diaspora engagement in a
more facilitative manner has been short of

potential in most of the countries. Even
though there is room for analysis on this
matter, one thing that is becoming clearer is
that diaspora communities and their
engagement with the home countries are
an integral part of development.

Diaspora communities living outside of their
homelands can increase their contribution
in various forms and through different types
of engagement. First, diaspora communities
can serve as a tool for transferring resources
such as knowledge, technical know-how,
technology and new ideas which can con-
tribute to economic and social develop-
ment.¢ Second, the investment potential of
diaspora communities, despite financial
gains, is also driven by the emotional attach-
ment to their home countries. Such attach-
ment to contributing to their homeland
drives their desire for investment opportuni-
ties to sustainable development considering
their local knowledge and networks in the
country of origin? And finally, diaspora
investments in the form of professional con-
tributions can have a long-lasting impact
and serve as an alternative source of financ-
ing® for development. In conclusion, there is
a high positive impact on diaspora engage-
ment and their skills in the countries of
origin which can be achieved through stra-
tegic planning for professional cooperation.

3Sharma et al (2011), Realizing the development potential of diaspora, United Nations University Press ISBN 978-9280811957
https://collections.unu.edu/eserv/UNU:2532/ebrary9789280811957.pdf
4Levitt, P. (1998). Social Remittances: Migration Driven Local-Level Forms of Cultural Diffusion. The International Migration

Review,32(4), 926-948.

sUraguchi et al, (2018), Diaspora Communities as a Driving force for Development: Is there a “Business case” HELVETAS.

https://bit.ly/201YPoo

6De Haas, Hein, (2010), “Migration and Development: A Theoretical Perspective.” International Migration Review 44, no. 1: 227-64.
Debass, T, & Ardovino, M. (2009). Diaspora direct investment (DDI): The untapped resource for development. United States
Agency for International Development. USAID publication, website: http://pdf.usaid.gov/pdf docs/PNADO983.pdf.

8Uraguchi et al, (2018), Diaspora Communities as a Driving force for Development: Is there a “Business case” HELVETAS.
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Albanian _Diaspora

General Overview
éé

Albanian diaspora has been playing a
significant role in the development and
growth of the countries of origin.

Albanian diaspora has been playing a signifi-
cant role in the development and growth of
the countries of origin. Given the historical
conditions, diaspora members have been
voluntarily organized, creating and main-
taining connections with the homeland,
despite unfavorable conditions throughout
the years.

The size of Kosovo diaspora, although an
official number remains unknown, is esti-
mated to be around 800,000 people®. It is
estimated that nearly one in every third
Kosovar today lives abroad. While, in Albania
according to INSTAT, Albanians emigrant’s
stock is estimated to be around 1.6 million
people’®The main countries where Kosovo's
and Albania’s Diaspora reside are Germany,
Switzerland, Italy, Greece, and The United
States of America, while other countries
include Sweden, The United Kingdom,
France, Austria, and Belgium with smaller
numbers.

Diaspora’s engagement has been of great
importance for Kosovo, Albania, and other
countries in the region. Today's Kosovo dias-
pora is a great economic and social contrib-
utor. Financial remittances in Kosovo com-
posed 10 percent to 15 percent of the coun-
try’'s GDP in the last previous years. A similar

° |bid

impact but with a lower percentage (around
1096) of remittances in the GDP is recorded in
Albania according to the Bank of Alba-
nia"According to the UNDP, 25 percent of
Kosovo households receive remittances con-
stantly.2Given the high unemployment,
remittances have maintained socio-eco-
nomic stability. Data from the Central Bank
in Kosovo shows that remittances amounted
to around 852 million euros for the year
2019%, similar to 2018. These amounts count
only registered transactions through various
financial channels, since it is estimated that
the Kosovo Diaspora brings around 2 billion
euros yearly to the country's economy
through spending during holidays as well as
direct investments in Kosovo. Consequently,
the role of Diaspora in promoting invest-
ment opportunities, capital inflows, and
development is further explored in this
report.

Taking this into account as well as the great
economic, intellectual and cultural potential
of diaspora communities, there have been
growing expectations and planning among
policymakers and development specialists
to explore this role further and increase their
contribution. Literature shows that migra-
tion from the home country to another
might have a positive impact on the home
country in terms of reduced poverty, romo-
tion of employment, new economic activi-
ties, increased trade and investment as well

10 "Diaspora e Shqipérisé né Shifra". Instat.Gov.Al, 2019. http://www.instat.gov.al/media/6547/diaspora-2019.pdf.
1 "Remitancat: Njé Mbéshtetje Pér Zhvillim". Bank of Albania, 2018. https://www.bankofalbania.org/rc/doc/Remitancat_Re-

vista_11930.pdf.

2 "Kosovo Remittance Study". United Nations Development Programme, 2012. https://www.undp.org/content/dam/kosovo/docs/Re-

mitances/KRS2012_English_858929.pdf.

3 "Kosovo | Remittances | Economic Indicators"KCeicdata.Com. Accessed 21 January 2020. https://www.ceicdata.com/en/kosovo/bal-

ance-of-payments-remittances-by-channel/remittances.
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increased consumption and tourism devel-
opment'. Studies showed that around 56
percent of the diaspora population was
between 20 and 50 years old, which consists
of a skilled labor community who can pro-
vide remittances to the home country's. As a
result, the Kosovo diaspora community
living abroad can generate many positive
impacts on the country.

Kosovo's Diaspora

The first phase of emigration is considered
the period before 1989, which was charac-
terized by the movement of unskilled young
men from rural areas in Kosovo to Germany
or Switzerland in the pursuit of work oppor-
tunities. This wave captures those who went
to other countries as guest workers in the
1960s to financially support their families by
sending money back home and invest in
their houses'. The flow of migration some-
how slowed in the 1970s when Kosovo
gained autonomy within the former Yugo-
slavia and new jobs were established by the
public sector and socially owned enterpris-
es!’At this point, the economic and political
situation in the country was more stable and
therefore fewer Kosovo Albanians were leav-
ing the country in search of better opportu-
nities.

The second wave of emigration from Kosovo
was during the years 1989-1997 when the
situation in the country deteriorated and
more than 150,000 Kosovar workers were
dismissed from the public sector, mainly
‘'socially’ owned enterprises. Considering the

The process of different waves of emigration
from Kosovo and Albania throughout the
years has had a significant effect on the
structure of the population in the country
with around 17% of Kosovo population
currently living abroad, and almost 40% of
Albania population. There have been four
identified phases of emigration from Kosovo
in history.

economic and political situation during
these years, many skilled and educated
young men from Kosovo emigrated to West-
ern Countries to seek work opportunities
and escape from the military service of
Yugoslavia.”

Considering that their families were left
behind, emigration to these countries was a
way to find jobs to financially maintain the
family and improve their well-being through
remittances. For many members of Kosovo
Diaspora, the purpose of their emigration
has remained the same, with many working
to support their families and investing in
their homelands with the hope that one day
they might return to continue their lives near
their families.

The third wave of migration was during the
conflict years of 1998/1999 here more than
800,000 Kosovar citizens sought refuge in
Albania, Western Europe, and the United
States of America.”

The nature of this emigration wave was
based on emergency needs in seeking secu-
rity during the conflict area, and after 1999

“Dahiden, Warner (2009) Diaspora as a Driving Tool for Development in Kosovo, Myth or Reality Swiss Agency for Development and
Cooperation and Forum for Democratic Initiatives https://www.eda.admin.ch/dam/deza/en/documents/laender/re-

source-183043 EN.pdf
5lbid

6Arenliu et al (2014) Kosovo Human Development Report (2014) United Nations Development Programme, Swiss Cooperation
Office Kosovo https://www.ecoi.net/en/file/local/1079594/1226 1418899302 _undp-kosovo.pdf
Nushi, A, & Alishani, A. (2012). Migration and development: the effects of remittances on education and health of family members

left behind for the case of Kosovo. Analytical, 5(1), 42-57.

8Arenliu et al (2014) Kosovo Human Development Report (2014) United Nations Development Programme, Swiss Cooperation
Office Kosovo https://www.ecoi.net/en/file/local/1079594/1226 1418899302 _undp-kosovo.pdf

Ibid
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many migrants returned resulting in a rapid
return of the displaced population.

The final migration wave is recorded
post-1999, where many Kosovo Albanians
were going to the Western countries to
reunite with their families. Other unskilled
and undereducated youth migrants were
migrating to more developed countries
using irregular migration, while other edu-
cated and highly skilled individuals were
getting temporary legal migration through
study programs or work arrangements’’As a
result, these four identified waves of migra-
tion in history have contributed to the
increase in the share of Kosovo Diaspora in
Western countries, which have had a great
impact on the country.

Even though visa liberalization remains an
issue for citizens of Kosovo, and that they are
required a Schengen visa to travel in any of
the European Union countries, this has not
slowed migration. The data from Eurostat on
population fall"for Eastern European coun-
tries between 2007 and 2018, shows that
Kosovo has experienced an estimated 15.4
percent population fall. This is considered to
be the largest fall from the other Eastern
European countries. The highest number
was recorded at the beginning of 2015 were
around 42,000 thousand Kosovars had
applied for asylum in the EU while in 2016
more than 21,000 Kosovars applied for
asylum as shown by Eurostat Data >

20lbid

The estimations also show that around
144330 Kosovar citizens have illegally
entered the EU. Another study published in
2019 by the European Policy Institute of
Kosovo shows that around 203,330 Kosovar
citizens left the country and applied for
asylum in different countries in the Europe-
an Union #

The statistics from Eurostat show that the
highest number of Kosovar citizens
acquired a residence in Germany (47%),
Italy (12%), France and Austria (9% each),
and Slovenia (7%). This reveals that one in
fifth Kosovars is seeking to leave Kosovo by
any means, and the main reason is to find
work opportunities™ Considering that the
unemployment rate in Kosovo is 31.4 per-
cent and more than half of youth are unem-
ployed, many citizens seek new opportuni-
ties in other countries to find jobs and
better working conditions in supporting
their families and themselves financially.

2\Walker Sh. (2019), Eastern Europe’s extraordinary revival, The Guardian https://bit.ly/39faBQK
22Rolandi F, Elia Ch, (2019) Escape from the Balkans, European Data Journalism, Osservatorio Balcani Caucaso Transeuropa

https://bit.ly/20Kp1PD
23| bid
24| bid
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Albania’s Diaspora

The migration of Albanians abroad has per-
sisted continuously throughout the years. It
is documented at least since the fifteenth
and sixteenth centuries with the departure
of a large mass of the people from territories
populated with Albanians. After the con-
guest of the Balkan Peninsula by the Otto-
man Empire and the death of Skanderbeg,
resulting in migratory waves to southern
Italy, Greece, the coast of Dalmatia (today's
southwest Croatia) and elsewhere. The most
prominent model of Albanian settlements
created from this migration wave is that of
the Arbéresh community located in Sicily
and Calabria, Italy. In the following centuries,
until the creation of the independent Alba-
nian state, in 1912, the migration processes
continued in the form of "internal" move-
ments from the Albanian territories to other
regions of the Ottoman Empire, like today's
Turkey, Egypt, Syria, Bulgaria, and Romania.

The formation of the Albanian state
changed the migration routes for Albanians.
Emigration to Turkey continued again,
mainly because of the pre-existed ties and
relations with those who had settled there
earlier. However, Albanians now were orient-
ed towards the United States, Latin America,
Australia, and in a more limited number in
any European countries (France, Austria,
Italy).

A special contingent during this time was
political emigration, which left Albania as a
result of its opposition to the King Zog
regime and after the end of World War Il. In
the periog 1945-1990, almost complete
extinction of emigration was observed,
because of the isolation and the border's
closure by the communist regime.

Since the end of the communist regime
(1990), about 25% of the total population,
which reflects about 35% of the active pop-
ulation, has left the country. In the begin-
ning, the trend of Albanian emigrants was
oriented to Greece and ltaly, but over the
years it has been moved towards the most
developed countries of Western Europe
(Germany, Holland, Scandinavian countries,
Great Britain, etc), as well as the United
States of America and Canada.2®

Analyzing the movement of people from
Kosovo and Albania in the last few years, a
new wave of migration seems to have risen
for different reasons based on the economic
situation and personal aspirations for better
futures.

25 Albanians in the World, Ministry For Europe And Foreign Affairs, accessed 21 May 2020, https://bit.ly/2ZOcDEG

10
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Survey Methodology

Questionnaire Design

To collect the opinions and perceptions of
diaspora communities about circular migra-
tion and professional engagement opportu-
nities in their home country,

éé

Germin designed a structured quantita-
tive questionnaire conducted with 921
respondents from the diaspora.

This questionnaire gathered general infor-
mation about the profile of diaspora profes-
sionals, employment and profession in the
country of residence, area of expertise, skills
and qualifications as well as their proneness
to engage in the future with different

Sample Design

The populations of interest for this study are
diaspora professionals residing in different
countries, who moved out of their countries
of origin - home countries (mainly from
Kosovo and Albania, including other coun-
tries from the region where Albanians live)
and have professional occupations in differ-
ent fields. In order to reach the population of
interest, Germin targeted the networks of
diaspora communities through online

Table 1. Sample of respondents from Survey

HOME COUNTRY

THE REPUBLIC OF KOSOVA

professional prospects of contribution to
the home country through their know-how
and transfer of skills. In addition, the ques-
tionnaire aims to identify what opportuni-
ties can best attract diaspora professionals
to engage in transferring knowledge and
skills to the home country and thus contrib-
ute to the country’'s development in differ-
ent fields.

Upon finalization of the questionnaire in
Albanian language, it was also translated in
English using back-translation. The ques-
tions were checked to ensure the essence is
captured and that their meaning is the
same in both languages.

platforms sharing the survey link on their
official website (www.germin.org) as well as
social media pages (Facebook, Linkedin,
Twitter). The survey was administered online,
collecting information from 921 respon-
dents to assess their opinions and percep-
tions for potential professional engagement
in their home countries and future opportu-
nities for professional contribution in the
short-term and long-term.

NUMBER OF RESPONDENTS

THE REPUBLIC OF ALBANIA

o 538

OTHER COUNTRIES FRO THE
REGION - NORTH MACEDONIA, g
MONTENEGRO, SERBIA (

PRESHEVA VALLEY)

TOTAL

11

® 299

84

921
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Data Collection

Upon finalization and translation in Alba-
nian and English, the questionnaire was
coded in the SurveyMonkey platform and
tested to ensure that the completion runs
smoothly. After testing the survey, the ques-
tionnaire was edited in both languages in
terms of the formulation of questions and
other technical modifications to the format
of the questionnaire.

In administering online questionnaires, it is
important to ensure that the questions have
a logical flow, are easy to understand and
complete. For this project, the number of
questions and time to complete the survey
were considered to ensure the accuracy of
responses and the delivery of insightful
information. The survey was administered
online from January 15, 2020, to January 30,
2020.

It is important to emphasize that the find-
ings from the survey are not generalizable to
entire diaspora communities living abroad
but rather targets the group of professionals
in different fields.

Considering that the survey was adminis-
tered online, there are certain limitations to
the generalization of results to entire com-
munities or populations in the form of sam-
pling and non-response bias.

Sampling Bias: The online administration of
the study inevitably restricts the equal selec-
tion of targeted population to being inter-
viewed. More active online users will be con-
tinuously more exposed to the survey's avail-
ability as compared to those who are not
actively online or do not have internet access
or technology 2¢. In this case, demographics
like age and income of the respondents also
are important to consider. In order to mini-
mize sampling bias, Germin has improved
the visibility of the survey through multiple
channels including social media, survey
websites, and emails.

Nonresponse Bias: Apart from the sampling
bias, it is important to understand that the
respondents participating in this survey can
be systematically different from the non-re-
sponders in different parameters?’. In this
case, the participants might have been inter-
ested in the topic and therefore dedicated
their time to complete the survey, as
opposed to other groups. A larger response
rate, in this case, would help offset such bias
and results can be viewed in light of differ-
ent demographic characteristics for more
insights.

26 Sax, L.J,, Gilmartin, S.K. & Bryant, A.N (2003). Assessing Response Rates and Nonresponse Bias in Web and Paper Surveys.

Research in Higher Education 44, 409-432.
27 |bid
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Quality Control and Data Cleaning

Online administration of the questionnaire is
a convenient and time-efficient method to
reach the population of interest, in this case,
the diaspora professionals, considering that
it allows us to gather information remotely
from the respondents who live in different
countries. However, in completing online
surveys, the drawback can usually be the
guality of responses which might affect the
validity of the study's findings. The quality
control was conducted throughout survey
administration to ‘flag’ responses that
needed data cleaning and ensure there are
no problems with the questionnaire.

Data Analysis

After the data cleaning is complete, the data
were prepared for analysis using SPSS soft-
ware. The analysis provides descriptive and
inferential statistics, presenting the findings
in charts using Excel and Infogram.com for
visualization into the final report. In addition,
the analysis

Ilnterviews

In order to gain more insights from diaspora
professionals and their perceptions for
future engagement in their homeland, this
study included in-depth interviews with
diaspora professionals. Upon the findings
from the survey, an interview guideline was
prepared with different questions to gain
more insights into the perceptions of the
diaspora for professional contributions in
different ways. The interviews were conduct-
ed through Skype with six (6) different stake-
holders. An Informed Consent Form was
signed before the interview by both the
interviewer and the interviewees, providing
the latter with sufficiently detailed informa-
tion on the study so that they could make

13

In order to ensure that the survey accurately
captured the information from the popula-
tion of interest, rigorous data cleaning was
conducted for many reasons including poor
verbatim responses which come through
speeding, irrelevant responses that do not
match the questions asked, mistakes in
answering correctly, inconsistent responses
in different questions (logic questions), miss-
ing data and other errors in the dataset. This
process ensures the accuracy of the findings
and prepares the dataset for analysis.

the analysis used different cross-tabulations
among questions as well as other demo-
graphic variables of the respondents to cap-
ture the necessary information conforming
to the study objectives. A final report on the
survey findings is provided in the chapters
below.

an informed, voluntary, and rational decision
to participate. Out of six interviewees, four
are originally from Kosovo, one from Albania
and one from Montenegro. All of them live
in European countries, except one who lives
in the US. All six (6) of them have different
professional backgrounds. The methodolo-
gy selection of the interviewees was based
on terms of expertise in order to have diversi-
ty in this regard and avoid biased responses
when it comes to the relevance of economic
sectors’ potential in the engagement with
home countries. Their responses are added
as citations throughout the various parts of
this report, depending on the relevance to
the issues and topics addressed by the
survey.
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Survey Results

General Characteristics of the Diaspora Professionals
who participated in the survey

This section of the report presents the findings
from the study conducted with professionals
from Albania and Kosovo residing abroad. The
survey was administered online through
Survey Monkey consisting of 30 questions in
total to get more in-depth information about
the professional sphere and the potential to

Figure 1. Demographic data of the respondents

O

engage in the initiative “‘Engagement of Dias-
pora Professionals in Country of Origins”. The
survey was filled out from 921 respondents;
58% were men and 42% women. In terms of
the age group, most of the respondents
belonged to the age group of 26-35 years old
(41%) and 36 to 45 years old (32%).

42.2% 57.5% 0.3%
WOMEN MEN OTHER/NOT SPECIFIED
18-25 26-35 36-45 46-55

The country of origin for more than half of the  Albania (32%), North Macedonia (6%), and
respondents was Kosovo (58%), followed by other countries in the region.
Figure 2. Countries of origin of the respondents
... ... [} g

[ ]

[ ]

e 32% 6% 2% 1%

KOSovOo ALBANIA NORTH MACEDONIA SERBIA (PRESEVO REGION) MONTENEGRO OTHER
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Around 30 percent of the respondents are
currently living in Germany, around 18 per-
cent are living in the United States, and 10
percent in Switzerland.

The other respondents are currently residing
in Austria (5%), Denmark (5%), United King-
dom (5%), Italy (4%) and other countries pro-
vided in the chart below.

Figure 3. Countries of residence of the respondents

(] (]
.. ..
(] ®
[ ] [ ]
©17.92% ¢+ ¢ 10.31%
(] [ ]
..
GERMANY UNITED STATES SWITZERLAND

Most diaspora professionals surveyed have
been living outside their country of origin for
more than 15 years (52%). Around 23 percent
of them have been residing in another

..O ..0
[ ] [ ]
[ ) [ ]
e 510% . 13.25%
.O
AUSTRIA DENMARK OTHER

country from 5 to 15 years now, while 11 per-
cent have been living abroad from one to five
years. Only four percent of the respondents
have been part of the diaspora for less than a
year.

Figure 4. How many years have you been living out of your country of origin?

. 1TO 3 YEARS 9.55%

_

B

An important component to understand dias-
pora ties with the home country is the
number of visits per year. The findings from
the survey reveal that almost half of the
respondents visit their country of origin at
least once within the year (45%) followed by

. MORE THAN 15 YEARS 52.33%

1TO 5 YEARS 11.18%

. 10 TO 15 YEARS 10.75%

. 5TO 10 YEARS 11.73%

. LESS THAN A YEAR 4.45%

another quarter of them who visit the country
at least two times within the year (25%). A
considerable share of respondents visits their
home countries three or more times within
the year; whereas, only five percent of them
reported to never come back for a visit to their
countries of origin - home countries.

15
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Figure 5. How many times within a year do you visit your country of origin?

AT LEAST ONCE
WITHIN THE YEAR

AT LEAST TWO
TIMES WITHIN
THE YEAR

The most common reasons for migrating were
for studying, economic reasons, family
reunion, and political situation in Kosovo
during the war. Around one/third percent of
the respondents left to study in another coun-
try, while 20 percent migrated due to eco-
nomic reasons (such as finding employment).
Interviews with diaspora professionals reveal
that study opportunities abroad were a pull
factor even for young generations during the
90s, at a time when a push factor was the

THREE OR MORE
TIMES WTHIN
THE YEAR

88

MORE THAN TWO
TIMES WITHIN
THE YEAR

NEVER

forced closure of the Universityof Prishtina by
the Serbian regime?8. For 17 percent of the
sample, the primary reason for migration was
a family reunion with other members who
lived in Diaspora, while 12 percent left from
political persecution in their home country.
Other reasons for leaving the country of origin
included being a war refugee during the time
of conflict, emigrating with the family when
they were young, or pursuing better career
opportunities for career advancement.

Figure 6. What was the primary reason for leaving your country of origin?

185 155 109 59
o) ° ® ° °

ECONOMIC
REASONS

STUDY FAMILY

(RE)UNION

POLITICAL
PERSECUTION

| PREFER TO

Furthermore, interviews with diaspora profes-
sionals revealed that families who left Kosovo
during the time of conflict or because of social
persecution have settled in countries abroad
and built a life there.

Half of the Diaspora survey respondents
reported having citizenship in the country of
residence (50%) while a quarter of them have

I WAS BORN IN THE
NOT ANSWER CURRENT COUNTRY

54 36 35 12
° [ ° ° o)
® ® e ®

OTHER
REASONS

WAR
REFUGEE
/CONFLICT
IN KS

CAREER
ADVANCEMENT

FAMILY
EMIGRATED
WHEN |
WAS YOUNG

OF RESIDENCE

a permanent residence permit (25%) and 18
percent have a temporary residence permit.
Only one percent are asylum-seekers in the
country of residence while six percent of the
respondents are actually pursuing their stud-
ies in a Master's or Doctorate program outside
their country of origin.

28 Dobruna, Kujtim (2020), interview taken by L.Krasniqgi, on 24 February, 2020, via Skype.
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Figure 7. What is your civil status in the country of residence?

24.9%

| HAVE PERMANENT

The second generation of these families is
reluctant to return to Kosovo for many reasons
including the lack of political stability in the
country, corruption, bad governance, and
abusive approach towards public resources .
Mimoza Murati, a student in Copenhagen
(Denmark) says that even though her parents
were were those who fled Kosovo because of
the war and they are settled very well in Den-
mark now, she would be willing to return to
Kosovo, but the lack of political stability in the

TEMPORARY
CITIZENSHIP RESIDENCE PERMIT RESIDENCE PERMIT

ASYLUM -

STUDENT SEEKER

OTHER

country, corruption, bad governance and abu-
sive approach towards public resources?? are
among the reasons that keep her continuing
the life abroad?3°.

The majority of diaspora professionals who
completed this survey reported being fluent
in speaking and writing in Albanian (85%) or
have a good level (10%). A smaller percentage
of the respondents had an intermediary level
of speaking or writing in Albanian.

29 Murati, Mimoza (2020), interview taken by L.Krasniqi, on 24 March, 2020, via Skype.
30 Murati, Mimoza (2020), interview taken by L.Krasnigi, on 24 March, 2020, via Skype.
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When it comes to education, around 41 per-
cent of the respondents claimed to have a
Master's Degree while seven percent have or
are finishing their Doctorate studies. Around
29 percent have a Bachelor's degree in a

specific field while one percent have only
completed some years of university. Around
10 percent have completed professional/voca-
tional school and another 10 percent have
completed high school education.

Figure 8. What is your highest level of education?

40.7% 10.1% g 9.9%

PROFESSIONAL/VO
CATIONAL
SCHOOL

HIGH

MASTER'S
SCHOOL

DEGREE

BACHELOR’'S
DEGREE

The majority of respondents residing outside
of their home country are currently working

Figure 9. Are you currently working?

REFUSE 0.43%

DOCTORATE

ELEMENTARY
(PhD)

SCHOOL

OTHER SOME YEARS OF

UNIVERSITY

(87%) compared to 12 percent who do not
have a job at the moment.

NO 12.27%

\/_E./’

YES 87.40%° >
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Around a third of those who are currently
working (32%) are engaged as senior staff
while a quarter are working senior manage-
ment/supervisory level jobs (25%). Around 14
percent of the respondents reported being
CEOs or business owners while around 24 per-
cent are either Junior staff or Junior manage-
ment. It is interesting to note that most
respondents are in senior positions.

Figure 10. Current job position

[l SELF-EMPLOYED 0.40%

B OTHER 4.49%

[ SENIOR STAFF 32.34%

SENIOR MANAGEMENT, I
SUPERVISORY LEVEL 24.75%

The primary occupations and professions
differ for diaspora professionals participating
in this survey. Around 14 percent are Engi-
neers, nine percent are working Administra-
tive jobs, eight percent are economists, six

Figure 11. Professional background

9% 8% 6% 6%

This means that these people have access to
important networks and markets, which have
not been adequately assessed by countries of
origin. Kujtim Dobruna, an economist and
entrepreneur in Vienna, states that there is an
extraordinary potential among the Diaspora
that remains untapped - in terms of human
rather than financial resources?'.

CEO OR OWNER 13.77%

JUNIOR MANAGEMENT 11.78% [Jjj

JUNIOR STAFF 12.48% [JJj}

percent are lawyers and six percent are teach-
ers. Other occupations include researcher,
financial analyst, political scientist, professor,
doctor, architect, nurse, and other professions.

4% 4% 3% 3%

0 0 0 0 0 00 0 O

ENGINERR ~ ADMINISTRATOR ECONIMIST LAWYER TEACHER

FINANCIAL
ANALYST

POLITICAL
SCIENTIST

RESEARCHER DOCTOR PROJECT/

OFFICER

31 Dobruna, Kujtim (2020), interview taken by L.Krasniqgi, on 24 February, 2020, via Skype.
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The majority of respondents are working
full-time jobs (40 hours per week) (76%), while
10 percent are working as freelancers and 5
percent are committed to consultancy-based
work

Figure 12. Describe your working hours?

. PART TIME JOB
(MAX. 20 HOURS 9.19%

4
OTHER 0.30%

/S~

consultancy-based work (5%) which allows
them to have a more flexible working sched-
ule. Additionally, around nine percent of the
respondents are working part-time jobs, com-
mitting to a maximum of 20 hours per week.

CONSULTANCY-BASED WORK 5.00% [

FREELANCER 9.59% [JJj

I FULL-TIME JOB (MAX. 40 HOURS 75.92%

When asked whether their current job match-
es their qualification and skills, the majority
said ‘yes' (85%) as compared to the other 15
percent of respondents who do not believe
their job is a good match with their actual
qualifications. The group who believes their
jobs do not match their qualifications

and skills mentioned various reasons includ-
ing foreign language being a barrier to their
integration in the resident country (22%), lack
of legal status to work in their field (19%), lack
of social networks and connections (15%) and
other reasons.

Figure 13. Does your current job match your qualifications?

N

=\

NO 12.38%

YES 70.47%
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For 22 percent of them, foreign language is a
barrier toward finding a job that matches
their qualifications, while 19 percent lack the
legal status that would allow them to work in
their field. Ermal Vejsa, sociologist living in
Vienna, Austria, believes that considering
initial goals for professional development, he
could do more.

Figure 13. 1. If not, why?

17.10% 17.10%

LACK OF LEGAL
STATUS TO GET
AJOB IN MY FIELD

ECONOMIC SECTORIAL

PROBLEMS (LACK OF

JOB OPPORTUNITIES
IN THE SECTOR)

LACK OF
LANGUAGE
SKILLS

14.40%

LACK OF SOCIAL
NETWORKS
AND
CONNECTIONS

But, as a person who emigrated abroad to
study with self-financing and started a life
with a lot of unknowns in a foreign country, he
stands very pleased with his achievements. He
adds that this is primarily due to unwavering
desire and will, but also thanks to the oppor-
tunities that a country such as Austria pro-
vides.3?

13.70% 11.00%  4.80%

UNIVERSITY
DIPLOMA
NOT RECOGNIZED

DISCRIMINATION
TOWARDS
MIGRANTS
AND DIASPORA

OTHER
(PLEASE SPECIFY)

32 Vejsa, Ermal (2020), interview taken by S.Bejtullahu, on 26 February, 2020, via Skype.
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This section of the report focuses on assessing
the professional expertise provided by Diaspo-
ra professionals in the past and their tendency
for future engagement. The questionnaire
starts by assessing the individual beliefs of the
participants on success had they not migrated
from their home countries.

Half of the respondents believe they would be
very/somewhat successful if they had not
migrated abroad. There are balanced views
between those who are neutral and others
who believe they would be somewhat not
successful or not at all if they did not leave
their home country.

Figure 14. How successful do you think you/your family would be if you had not migrated from

your country?

28.1%

SOMEWHAT VERY

SUCCESSFUL

NEUTRAL

The majority of those who believed to
share a good rate of success had they not
migrated, also share the same beliefs, that
they would be very/somewhat successful if
they were to return (65%) whereas more
than a quarter of respondents believe they
would not be as successful (27%). Around
20 percent of the respondents who held
neutral views on their success had they

22.2%

SUCCESSFUL

17.8%

6.6%

SOMEWHAT
NOT SUCCESSFUL

NOT AT ALL

not migrated, believe they would be very-
/somewhat successful if they were to
return, and the same number believes the
opposite. On the other hand, more than
half of those who believe they would have
been somewhat/not successful if they did
not migrate, believe the same rate of suc-
cess if they were to return (53%).

Figure 15. How successful do you think you/your family would be if you were to return to your

country (given their responses to the previous question “How successful do you think you/your

family would be if you had not migrated from your country?

VERY/SOMEWHAT @ 65%
SUCCESSFUL (IF NEVER . g;:;z
EMIGRATED) @
SOMEWHAT/NOT —_— 16%
SUCCESSFUL (IF NEVER o ig://o
EMIGRATED) O o
@ 19%
NEUTRAL (IF NEVER ® 21%
MIGRATED) PY 25%
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Meanwhile, our interviewees give different
opinions regarding success if they would not
have emigrated, or if they would have
returned to the country of origin. Lirjeté Avdiu,
currently living in Vienna, Austria, states that

Kujtim Dobruna, another diaspora profession-
al, believes that “with the education complet-
ed abroad he would have been successful if
returned.”** However, he adds that in addition
to the educational aspects, there are several
other elements such as the interpersonal, and
professional skills and networking, experience,
etc., which would influence the professional
career in both home and abroad.

Another topic that we touch with this study is
the extent to which diaspora professionals
have been engaged with countries of orig-
in/nome countries through any activities or
projects in recent years. The majority of
respondents have not contributed or worked

“I would have tried, but | do not know if |
would have been successful if | would stay
in my home country. | would not have the
opportunities that Austria has offered me to
develop in the right professional direction or
then the opportunity to join networks of pro-
fessionals with whom | can communicate,
create, and build something.”?

Jetmira Kaziu, another Albanian professional
living in Boston, US, argues that if she had the
right connections in politics, she would proba-
bly be financially better in Albania than she is
now in the US, but not more successful. In this
regard, she adds.

“I work with a company in Albania current-
ly, which are my clients. But, if | was living in
Albania, | would have probably been one of
their employees.”*®

in their home country as an outside expert, in
comparison to 24 percent of others who did.
Out of those who have contributed to the
home country as an outside expert at some
point (n=159), 56 percent were from Kosovo,
and 35 percent were from Albania.

Figure 16. Have you been engaged with the countries of origin as a diaspora professional?

YES

76.20%

NO

33 Avdiu, Lirjeté (2020), interview taken by L. Krasniqi, on 2 March, 2020, via Skype.
34 Dobruna, Kujtim (2020), interview taken by L. Krasniqi, on 24 February, 2020, via Skype.
35 Kaziu, Jetmira (2020), interview taken by L. Krasniqi, on 24 February, 2020, via Email.
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Half of those who did not engage reported
that they were never offered such opportuni-
ties or roles (50%) and around 17 percent
declared that there were no suitable initia-
tives to match their expertise. For others,

Figure 16.1 If not, why?

17.48% 13.39%

11.79%

their current job in the country of residence
prevented them from engaging as outside
experts in their home country (13%) while
others were not interested in any of the initia-
tives so far (12%).

3.90% 2.20% 1.00%

THERE WERE NO
SUITABLE INITIATIVES
THAT MATCH MY...

I WAS NOT OFFERED
THE OPPORTUNITY
TO ENGAGE

I WAS UNABLE TO
ENGAGE DUE TO MY
CURRENT JOB IN THE

RESIDENCY...

1 WAS NOT
INTERESTED IN
ANY OF THE
INITIATIVES

OTHER
(CORRUPTION,
LANGUAGE...

LACK OF TRUST IN
INSTITUTIONS/
INITIATIVES

REFUSE

SO FAR

The majority of the respondents claimed that
they have not received any invitation to

contribute to their home country, as com-
pared to 12 percent of those who have.

Figure 17. Have you ever received any invitation to be engaged professionally at the countries

of origin?

YES

Eleonit Ismaijli, a young professional living in
Zurich, Switzerland, argues that

88.30%

NO

“beyond the lack of proper opportunities
and initiatives, one of the reasons for the
lack of engagement of diaspora profession-
als to the countries of origin is that some
previous platforms/initiatives have not been
sufficiently serious or have had political
setbacks/agendas.”¢

36 [smaijli, Eleonit (2020), interview taken by L. Krasniqi, on 20 February, 2020, via Skype.
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According to him, this has created skepticism
among professionals when it comes to profes-
sional engagement with the homeland. How-
ever, he adds that there is an extraordinary
great will in the Albanian diaspora, especially
in Switzerland, to engage in countries of
origin.3?

On this topic, the survey asked respondents to
identify what would incentivize them to
engage as an expert in their country of origin.

The most frequently chosen options that
would serve as incentives for diaspora
engagement were seriousness of initiatives/or-
ganizers (62%), working in projects related to
their field of expertise (56%), financial rewards
(27%), the opportunity provided to engage in
their hometown (26%), the flexibility of the
working hours and their commitment (22%),
some sort of acknowledgment for their contri-
bution (17%) and working in projects for a
positive impact in the country of origin.

Figure 18. What would incentivize them to engage as an expert in their country of origin?

62% 56% 27%
PROJECTS THAT
ORGANIZERS TO THE FIELD REWARDS
| CURRENTLY
WORK IN

Regarding this topic, one of the interviewees
thinks that in addition to incentives towards
diaspora professionals, there should be
mutual agreements between the countries of
origin and the countries where the diaspora
lives, for temporary, and/or long-term skills
and knowledge transfer.3s

Lirjeté Avdiu suggests that it is very important
to have coordination or organization of poli-
cies when it comes to diaspora’s professional
engagement. She further argues that there
should be an assessment of the needs and

37 Ibid.

22% 17%

THE OPPORTUNITY
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ROFESSIONAL
ENGAGEMENT
IN THE CITY
/RESIDENCE
AREA OF...

FLEXIBILITY OF
THE WORKING
HOURS/
COMMITMENT

ACKNOWLEDGEMENT
OF THE CONTRIBUTION
(CERTIFICATES,
TITLES, REFERENCE
LETTER, ETC.)

demands of the countries of origin in terms of
fields that have a deficit of the advanced
expertise, which would then be harmonized
with the “supply” from the diaspora.3® Anoth-
er interviewee states that "Kosovo should offer
more reasons to young people (especially) in
the diaspora to visit Kosovo, in addition to
vacations and recreation activities. Being in
Kosovo more often, and for more reasons, the
likelihood of engaging professionally they
would be higher."4

38 \Vejsa, Ermal (2020), interview taken by S. Bejtullahu, on 26 February, 2020, via Skype.
39 Avdiu, Lirjeté (2020), interview taken by L. Krasniqi, on 2 March, 2020, via Skype.
40 Murati, Mimoza (2020), interview taken by L.Krasniqi, on 24 March, 2020, via Skype.
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Almost all the survey participants believe their
skills can be very/somewhat useful to the
development of their country of origin (90%).

Around nine percent of the respondents had

neutral views on this matter, while only two
percent of the respondents believe that their
skills could not have a major contribution.

Figure 19. Do you believe that your skills would be useful to the development of the country of origin?

G

SOMEWHAT
NOT USEFUL

NOT USEFUL
AT ALL

Eleonit Ismajli emphasizes that one of the
reasons he had in mind when deciding on the
major of his studies, was the program'’s rele-
vance with his potential engagement with
Kosovo.#

Regardless of having been invited or not to
work as an outside expert in the country of
origin, the survey aims to assess the interest of
diaspora professionals to contribute in the
future as experts in different fields.

When asked about how they would be able to
provide such a contribution if offered the
opportunity, the majority would be able to
physically engage by visiting the home coun-
try or virtually through online platforms. This
finding of the survey is significant as it shows
an instant interest in commitment in any
form for contribution and positive impact in
the country of origin.

4 Ismajli, Eleonit (2020), interview taken by L. Krasniqi, on 20 February, 2020, via Skype.
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Figure 20. How would you be able to contribute if given the chance and opportunity?

70.81%

14.97% —@

12.87% ——@

1.35% -@

For many respondents, the most preferred
option for engagement would be certain
times within the year, like 4 to 6 weeks at
different time periods (44%). Around 21 per-
cent reported that they would be able to
commit from 3 to 6 weeks within the year in
their home country. However, around 14 per-
cent of respondents reported that provided
the opportunity, they would engage for more
than 6 months and potentially reside in the
home country forever.

o IN BOTH FORMS
PHYSICALLY (BY COMING TO THE HOME COUNTRY)
VIRTUALLY (THROUGH ONLINE PLATFORMS)

OTHER

Time of the engagement of diaspora experts
is one of the main elements mentioned by all
interviewees, implying that despite the great
will, for diaspora professionals it is important
to balance their working time in resident
countries and time of engagement or contri-
bution in countries of origin. Therefore, it is
very important to find the optimal modalities
regarding the time of professional engage-
ment in the countries of origin.

Figure 21. For what period of time would you be able to contribute to your home country?

20.70% 14.40% 4.30%
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The most preferred times of the year to
engage were ranked the following based on
the frequency of selected options: the third
quarter (July-September) (58%), the second
quarter (April-June) (30%), the first quarter

(January-March)(26%) and the final quarter
(October-December) (24%). This means that
summer months remain as the most pre-
ferred times for diaspora engagement where
they could engage and offer their contribu-

Figure 22. Which period during the year best suits you to contribute to your country of origin?

[ THE FINAL QUARTER (OCTOBER - DECEMBER) 17.53%7‘THE FIRST QUARTER (JANUARY -MARCH) 18.56% [JJ]

. THE THIRD QUARTER (JULY - SEPTEMBER) 42.27%

In addition, more than half of the respondents
would prefer to engage in transferring their
knowledge and skills in Kosovo (56%), 30 per-
cent would prefer to engage in Albania while
four percent of the respondents would be

THE SECOND QUARTER (APRIL - JUNE) 21.65% .

willing to engage with their professional
expertise in both countries. A smaller share of
respondents would be willing to contribute in
Northern Macedonia and one percent in Pre-
sevo and one percent in Montenegro.

Figure 23. In which country would you prefer to engage in transferring your knowledge and

skills (contribution)?

56% 30.1% 4.6%
ALL/ANY ALBANIA
KOSOvO ALBANIA OF THESE AND
COUNTRIES KOSOovOo

3.6% 1% 04% 04%
SERBIA
NORTHEN
(PRESEVO MONTENEGRO OTHER
MACEDONIA REGION)
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When it comes to different professional fields
for contribution, results show that 19 percent
of diaspora professionals can contribute to the
field of Management, Business and Entrepre-
neurship while 13 percent would engage in
Academia and Research.

Around 11 percent would engage in the field
of Education while 10 percent can contribute
in the field of Justice, Law and Security. Coun-
tries of origin can benefit from diaspora
engagement in other fields as well including
Technology, Engineering, Architecture and
Urban Planning.

Figure 24. In which professional field could you contribute to your home country’'s development?

MANAGEMENT,
BUSINESS AND...

ACADEMIA
AND RESEARCH

JUSTICE, LAW
AND SECURITY

ENGINEERING,
ARCHITECTURE,
URBANING A...

OTHER (PLEASE,
SPECIFY)

19%

13%

11%

10%

9%

9%

9%

7%
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When asked about what institution or organi-
zation Diaspora professionals would prefer to
engage in the country of origin, around 29
percent claimed Government or Governmen-
tal Agency followed by 17 percent who would
like to be involved in non-governmental orga-
nizations. Around 16 percent of the

respondents would be willing to contribute to
Independent State institutions while 15 per-
cent are more interested to work for a Public
Enterprise/Company. Slightly fewer respon-
dents chose Municipality/Assembly, Parlia-
ment, and Public Universities as institutions in
which they were willing to engage.

Figure 25. In which institution/organization would you prefer to engage with?

GOVERNMENT OR
GOVERNMENTAL
AGENCY

INDEPENDENT STATE
INSTITUTIONS

PUBLIC ENTERPRISE
/COMPANY

NON GOVERNMENTAL
ORGANIZATIONS

PARLIAMENT,
PARLIAMENTARY
COMMITTEES

MUNICIPALITY /
ASSEMBLY

ANY OF THESE
INSTITUTIONS

PUBLIC UNIVERSITY

29%

16%

15%

17%

7%

7%

6%

2%
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Around 32 percent of the respondents would
be willing to engage as professionals in their
home country provided that the commitment
offers financial rewards according to the eco-
nomic standards of the resident state and fits
their professional expertise. Slightly fewer
respondents reported that they would
engage if the commitments offered financial

rewards as based on the home country's eco-
nomic standard and their professional exper-
tise. Around 21 percent claimed that as long
as their basic expenses were covered during
their commitment, they would join the initia-
tive. And finally, 15 percent of respondents are
willing to contribute as diaspora professionals
in the form of voluntary commitment.

Figure 26. In what form do you think your contribution to the home country would be?

DEPENDS ON THE COMMITMENT ( PROJECT, TIME ETC)) 2.20%

[l VOLUNTARY COMMITMENT 14.51%

PAID COMMITMENT BASED ON ECONOMIC
STANDARD OF MY RESIDENT STATE AND
PROFESSIONAL EXPERIENCE 32.53%

COMMITMENT TO COVER BASIC EXPENSES .
(ACCOMMODATION, FOOD AND TRANSPORT) 21.12%

/—OTHER, PLEASE SPECIFY 0.70% [JJi

PAID COMMITMENT BASED ON HOME
COUNTRY ECONOMIC STANDARD AND
PROFESSIONAL EXPERIENCE 28.93%
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Engaging Di Professionals Proj |

Future Commitment

The respondents were asked to provide their
opinion regarding the initiative “Engaging
Diaspora Professionals” as shown in the chart
below. The majority believe that this is a very
useful initiative at the right time considering
that Diaspora has a lot of potential to positive-
ly affect the countries of origin. Slightly fewer
respondents believe that the initiative is very
useful but somewhat delayed because

Diaspora is somewhat discouraged and lacks
the interest to contribute. Another six percent
believe that the initiative is somewhat useful
but there are better ways to initiate engage-
ment of Diaspora in the home countries. Only
one percent of the respondents think that the
initiative is not useful, while two percent are
skeptical and would need more information
to be able to make a better assessment.

Figure 27. How would you describe the initiative “Engaging Diaspora Professionals"?

VERY USEFUL BUT SOMEWHAT DELAYED, DIASPORA
IS DISCOURAGED AND LACKS THE INTEREST TO CONTRIBUTE 13.99%

SOMEWHAT USEFUL, BUT THERE ARE BETTER
WAYS FOR DIASPORA ENGAGEMENT 6.19% ‘
OTHER 2.60%
[ —

. NOT USEFUL 0.80%

Around 76 percent of the participants in this
study claimed to be ready and somewhat
ready (76%) to offer their contribution to the

. SCEPTICAL/NEED MORE INFORMATION ON THE INITIATIVE 2.10%

A VERY USEFUL INITIATIVE AT THE RIGHT TIME, DIASPORA HAS THE
POTENTIAL TO POSITIVELY AFFECT THE COUNTRIES OF ORIGIN 74.33%

country of origin as compared to five percent
who are not. In addition, 19 percent of the
respondents hold neutral views regarding this
initiative.

Figure 28. How ready are you to offer your contribution to your country of origin through the program

“Engagement of Diaspora Professionals”?

35%
ol

19%

3.9% 0,9%

SOMEWWHAT VERY NEUTRAL SOMEWHAT NOT  NOTATALL
READY READY READY
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The majority of the respondents would need
some facilitation to engage through this pro-
gram in the form of the official invitation from
organizers with the scope of work (53%) and
getting a serious offer with clear objectives for
contribution through their work (15%). Apart
from these incentives, around four percent of
respondents would need an offer and work-
ing conditions cleared prior to engaging and

other four percent mentioned to have flexibili-
ty in terms of their commitment throughout
the year as well as prior notice to make
arrangements with their job in the resident
state. Other incentives to be provided are proj-
ects in their field of expertise, a stable political
and economic environment, and continuous

support and collaboration with diaspora
members.

Figure 29. What would you need to facilitate your engagement through this program?

15% 8% 4% 4% 4% 2% 2% 2%
) L L L L L L L o )

OFFICIAL SERIOUS OFFER MORE PROJECTS IN FLEXIBLE OFFER FOR NOT INTERESTED/ SUPPORT, OTHER COVERAGE OF

INVITATION AND CLEAR INFORMATION MY FIELD OF COMMITMENT COMMITMENT ABLE TO COMMUNICATION INCENTIVES EXPENSES
FROM OBJECTIVES FOR ABOUT EXPERTISE IN TERMS AND WORKING ENGAGE AT AND BETTER AND OTHER

ORGANIZERS  CONTRIBUTION THE INITIATIVE OF TIME CONDITIONS THE MOMENT COOPERATION CONTRIBUTIONS
WITH SCOPE WITH DIASPORA

OF WORK
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Conclusions

Kosovo and Albania have large diasporas with
great potential; however, this potential has
remained mainly unexplored beyond remit-
tances and financial support to the home
countries. In order to best tailor the objectives
of the project for successful collaboration,
Germin conducted an online survey with 921
diaspora professionals residing abroad to
assess their professional capacities and their
willingness for future engagement in this
project. In this case, diaspora professionals
refer to ‘diaspora experts as well-qualified and
skilled people with a migration background
who wish to support their country of origin by
putting their expertise to good use’, as
defined by the Centre for International Migra-
tion and Development (CIM).

When it comes to the willingness of the pro-
fessionals participating in this study to get
involved in this project, results show that the
majority are very ready and somewhat ready
(76%) to offer their contribution to the country
of origin as compared to five percent who are
not. Most respondents claimed that they
would be able to physically engage by visiting
the home country or virtually through online
platforms. This finding of the survey is signifi-
cant as it shows an instant interest in commit-
ment in any form for contribution and positive
impact in the country of origin.

More than half of the respondents would
need some facilitation to engage through this
program in the form of the official invitation
from organizers with the scope of work (53%)
and getting a serious offer with clear objec-
tives for contribution through their work
(1590). Apart from these incentives, around

four percent of respondents would need an
offer and working conditions cleared prior to
engaging, and the other four percent men-
tioned to have flexibility in terms of their com-
mitment throughout the year as well as prior
notice to make arrangements with their job in
the resident state.

Around one-third of the respondents would
be willing to engage as professionals in their
home country provided that the commitment
offers financial rewards according to the eco-
nomic standards of the resident state and fits
their professional expertise.

For many respondents, the most preferred
option for engagement would be certain
times within the year, like 4 to 6 weeks at
different time periods (44%). Around 21 per-
cent reported that they would be able to
commit from 3 to 6 weeks within the year in
their home country. While, around 14 percent
of respondents reported that provided the
opportunity, they would engage for more
than 6 months and potentially reside in the
home country forever.

Many of the participants in this study claimed
that they believe their skills can be very useful
to the development of their country of origin
(63%) while 27 percent believe their skills can
be somewhat useful. While 54 percent believe
they would be very and somewhat successful
if they would return, 25 percent hold neutral
views on this matter and 21 percent believe
they would be somewhat not successful or
not successful at all.
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In addition, more than half of the respondents
would prefer to engage in transferring their
knowledge and skills in Kosovo (56%), 30 per-
cent would prefer to engage in Albania while
four percent of the respondents would be
willing to engage with their professional
expertise in both countries. The main fields of
professional contribution from the diaspora
are Management, Business and Entrepreneur-
ship, as well as Academia and Research.
Around 11 percent would engage in the field
of Education, while 10 percent can contribute
in the field of Justice, Law, and Security.

Apart from the fact that many of the diaspora
professionals involved in the study reported
having already settled in the countries abroad,
this study shows that there is a willingness of
diaspora professionals to engage and contrib-
ute, given the right incentives and serious
organization of the project.
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Recommendations

1. GET TO KNOW THE ALBANIAN
DIASPORA PROFESSIONALS

State Institutions should utilize multiple data
and information collection mechanisms to
create a diaspora profile, which explains the
main characteristics of the diaspora, their
expertise, as well as the needs of diaspora
members and organizations. Kosovo's and
Albania’s embassies and consulates should be
more active in getting up-to-date information
about the citizens living abroad.

This study reaffirms that the Albanian diaspo-
ra is very diverse in terms of professional back-
ground, but also reconfirms its strong ties and
willingness to contribute to the countries of
origin - the homelands. However, this survey's
indicators derive from a small sample, and it is
very necessary that the professional diaspora
is known more and in detail. Without proper
knowledge of diaspora profiles, it is very diffi-
cult for countries of origin to develop ade-
quate policies for diaspora engagement.

1. EMPOWER THE DIASPORA GROUPS
AND ORGANIZATIONS

The empowerment of diaspora groups and
organizations is a very important factor that
influences the diaspora’'s commitment
towards a stronger and structured engage-
ment with countries of origin. Diaspora-based
and/or oriented organizations facilitate inte-
gration and provide support to migrants in
both destination and sending countries. This
makes them important actors, and that needs
to be recognized and acknowledged. There-
fore, we consider the empowerment of dias-
pora groups and organizations as a necessary
process for the inclusive stakeholder

engagement in development. The empower-
ment means various forms of support, starting
fromthe institutional to financial support pro-
vided to diaspora organizations to increase
their capacities. The latter, for instance, can be
provided through an intended government
funding scheme, either provided by the gov-
ernment itself or other actors, such as interna-
tional organizations or development agencies.

3. DEVELOP A MULTI-FUNCTIONAL PLATFORM
THAT CONNECTS DIASPORA PROFESSIONALS’

PROFILES WITH THE PUBLIC AND PRIVATE
SECTOR IN THE COUNTRIES OF ORIGIN

There is an urgent need for the government to
collaborate with different groups (public and
private) sectors in order to design a
multi-functional platform that aims to rethink
the engagement of our communities aboard
and change the traditional way we have
looked at our diaspora. This is particularly
important because if we analyze in-depth
countries that have a successful strategy (i.e
Ireland, Israel, India) it is due to their partner-
ship and coordinated approach of multiple
stakeholders engaged. Moreover, understand-
ing the potential of this untapped human
potential, we have to see the diaspora as an
entry point, facilitator, and diplomatic asset.
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4. CREATE SPACE FOR ENGAGEMENT OF
DIASPORA PROFESSIONALS IN PUBLIC
INSTITUTIONS OF KOSOVO AND ALBANIA,
WHICH FACE A LACK OF ADVANCED
KNOWLEDGE AND SKILLS IN KEY SECTORS

Given the lack of know-how in key sectors, the
institutions of Kosovo and Albania are in dire
need of expertise and mentoring. Both can
very easily be acquired by diaspora profession-
als if the necessary space is created. The ma-
jority of the respondents and interviewees of
this study believe that their skills and knowl-
edge gained abroad would be very useful for
the development of the countries of origin,
and they are willing to contribute to transfer-
ring their know-how. Less than a quarter of
them have had the opportunity to be profes-
sionally engaged in these countries, while half
of a quarter have been invited.

The lack of exchange programs, as well as a
closed and nepotistic culture of the public
administration of the respective states are
among the reasons that have not allowed
space for diaspora expertise. That is why a
high majority (74%) of respondents from this
survey think that Germin'’s initiative (support-
ed by GlZ), comes at the right time consider-
ing that Diaspora has a lot of potential to posi-
tively affect the countries of origin. Only a few
believe that the initiative is very useful but
somewhat delayed because Diaspora is some-
what discouraged and lacks the interest to
contribute. In order to avoid the latter, state
institutions in Kosovo and Albania should pro-
vide more space for diaspora professionals’
engagement, especially in sectors that are
lacking in terms of know-how skills.

5. IMPROVE THE COORDINATION BETWEEN
DIFFERENT LEVELS OF GOVERNANCE AND
INTER-STATE INSTITUTIONS, AND INCREASE
THE INCLUSIVENESS IN THE DIASPORA
ENGAGEMENT PROCESS

Engaging diaspora is a complex process that
cuts across many themes and sectors (eco-
nomic, political, cultural and social). This pro-
cess includes a range of national and local
institutional bodies and levels. In this regard,
identifying the right stakeholders, and coordi-
nation between different levels of governance
and institutions is crucial. Furthermore, con-
sidering that Albanian diaspora’s homeland
orientation is directed to more than a country,
its engagement is an issue of at least two
states, therefore inter-state institutions’ coor-
dination is very much needed as well cooper-
ation is an essential approach to support the
development of comprehensive, sustainable,
and future-oriented migration policies. The
functioning of internal and external institu-
tional coordination directly affects the effec-
tiveness of diaspora engagement policies.
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